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Communicating Beyond the Choir:
Impacting Policy, Press and Public
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Only	mass	
social	
movements	
can	save	us.

- Naomi Klein
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Contacting	Electeds
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Writing	for	the	Media
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8	Tips	for	Effective	Tweets	
1.	Keep	it	Simple

2.	Provide	Direction
3.	Tap	into	Key	Moments
4.	Use	Hashtags	Correctly
5.	Humanize	Your	Voice
6.	Listen	to	Understand

7.	Use	Creative	Stopping	Power
8.	Evoke	an	Emotional	Response
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Writing	for	the	Media
ü Follow	the	news	on	a	daily	basis

ü Choose	one	argument,	and	then	prove	it

ü Introduce	your	main	argument	immediately

ü The	“so	what?”	factor

ü Offer	specific	recommendations

ü The	article	should	be	700-750	words
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Writing	for	the	Media
üTell	stories	if	possible

üUse	short	sentences	and	paragraphs

üWrite	in	first	or	third	person

üRemove	climate/carbon	jargon

üBe	active	not	passive

üEnd	strong



33



34



35

Writing	for	the	Media
ü Relax	and	have	fun

ü Final	reminder:	

1. the	op-ed	should	have	a	single,	clear	argument	presented	at	top,	

2. the	op-ed	should	have	a	clear	structure	to	it,	and	

3. the	language	should	be	easy	to	understand	and	easily	accessible.	
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Op-Ed	Structure
Review	this	structure	as	many	times	as	needed	

Example	Outline
Below	is	a	sample	op-ed structure

Main	argument
It	is	best	to	identify	your	main	argument	in	the	
first	or	second	paragraph	of	the	op-ed

Sample	main	argument
-We	need	to	‘get	off	gas’
-There’s	nothing	‘natural’	about	it
-Time	to	move	‘beyond	gas’

First	supporting	statement
Statement	supports	the	main	argument

First	supporting	statement	
It’s	bad	for	the	environment (e.g.	carbon	footprint)

Second	supporting	statement
Statement	supports	the	main	argument

Second	supporting	statement
It’s	bad	for	our	health (e.g.	health	effects	from	fracking,	pipelines,	compressor	stations)

Third	supporting	statement
Statement	supports	the	main	argument

Third	supporting	statement
It’s	bad	for	our	security (e.g.	explosive	infrastructure	posing	security	risk)

Specific	recommendations/solutions
Editors	appreciate	problem-solving,	not	just	
critique

Specific	recommendations/solutions
-“Bridge”	fuel	no	longer	needed
-Technologically,	we’ve	arrived	at	destination	(100%	renewable	scale-up	feasible)

Strong	ending
The	end	should	reinforce	the	main	argument	
while	moving	us	forward

Strong	ending
-Reiterate	main	argument (Ditch	gas: it’s	bad	for	people	and	planet; Switch	now)

Table	1:	Structure	of	an	Op-Ed
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Practice,	
Practice,	
Practice.

- Anonymous
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Interviewing	for	the	Media
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First,	prepare	2-3	talking	points	
that	clearly	explain	your	city’s	climate	

analysis	and	prescription.



40



41

Second,	deliver	the	2-3	talking	points	in	such	a	
way	that	enables	you	to	be	asked	back	again	

to	the	television	or	radio	station.	
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Third,	remember	that	the	majority	of	all	
communicated	meaning	is	nonverbal	

(between	65-93%,	according	to	
communication	theorists).	
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Interviewing	for	the	Media
ü Develop	2-3	messages	and	talking	points

ü Watch	the	television	show	several	times

ü Know	the	exact	format	of	the	show

ü Ask	the	producer	or	assistant	as	many	questions	as	possible

ü Rehearse	the	interview	in	advance

ü Choose	in-studio	interviews	over	satellite	interviews
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Interviewing	for	the	Media
ü Remember	the	power	of	nonverbal	communication

ü Keep	focused	throughout	the	interview

ü Talk	to	the	host	by	name

ü Deliver	your	key	messages	immediately

ü Speak	slowly	and	with	tonal	variety

ü Stay	collected	throughout	the	entire	interview
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Rehearse,	
Rehearse,
Rehearse.

- Anonymous
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Pitching	the	Media
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The	Prep

ØBe	creative.	
ØKnow	a	reporter’s	expertise.	
ØMake	the	reporter	look	good.	
ØHave	a	compelling	subject	line.	

ØKeep	the	pitch	short,	simple	and	tight.	
ØSend	the	media	a	story	for	which	they	are	hungry.
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The	Pitch	
Who/What/Where/When/Why

Ø Go	micro	then	macro	
Ø Be	helpful	and	friendly

Ø Be	familiar	to	the	reporter
Ø Be	clear	about	the	news	hook

Ø Offer	media	access	when	possible	
Ø Know	your	media	audience	
Ø Practice,	practice,	practice
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Commitments?
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Thank	you!
MichaelShank@CarbonNeutralCities.org


